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 The stimulus of change comes from the willingness to innovate or the ability to innovate.
My research question structures on the idea of innovation secure the organisational from the crisis of the market change and The definition of innovation as “new ways of doing things” (Schumpeter, 1934 quoted in .. And using Basic causal loop diagram of hotel strategy dynamics ( Scholz and Voracek,2016:). To explain my idea to answer the question.
The hotels need To increase the occupancy, the hotel not only need to change the service scope by improving service it means make control to the operation into more efficient procedures. The service innovations are positively associating with profitability (Mattsson and Orfila-Sintes, 2016).
 Hotel managers require Service Employees to be highly proactive. Hotels need to minimise the consumption, and risk and expenses through network relationship, can the suggestions and complain of guests to Increase the service Quality by proliferating and Learning Practice (Ta-wei, 2016).
Service oriented promotes better service to the guest and offer innovation through a more efficient service delivery and scoring greater guest satisfaction ((Ta-Wei and Ya-Yun, 2012). 
A human resource practice support characteristic of employees’ practice, the performance appraisal practice enables the service to use the rapid technological innovation. That needs from managers to scanning the environmental requires developing social capital (Ta-wei, 2016)
HARVEY (2014) suggest that merge the resources through a process of creative synthesis improve the idea of a breakthrough. It means to develop the map guide you to a structure of innovation design (Harvey, 2014:225).
Customer oriented is mediating through innovation and management openness to creative ideas which reflect on the hotel's performance also should beneficial novelty at any hotels level (Grossmann et al., 2013).
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