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Designed the year Norell launched
his own label in New York, this
ready-to-wear ensemble combines
high-end couture techniques,
such ae Hend-made button ioops
with a machine-sttcr ad Zipoer
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on January 20, 1961
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Dubbed the “master of elegance”
by Women's Wear Daily, Count
Ferdinando Sarmi opened his OWn
ready-to-wear business on Fifth
Avenue in 1959, His clients were.
women who could afford to spend
up o $3000 fora custom evening
gown (roughiy $25.000 1od2y)
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Vogue andorsos Brtish.
Gesigner Mary Quant's newly
Introduced “minishin®
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Rl Qornrmich s taphess
bathing suit debuts in Look
miagazine and his “No Bra®
trais
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Youthquake
19641966

In her January 1, 1965, article, Vogue editor Diana Vreeland
declared a “Youthquake,” a term she coined to acknowledge the
untapped trendsetting and buying power of American youth —
“under 24 and over 90 million strong.” The era’s maverick spirit
galvanized Seventh Avenue veterans such as Donald Brooks, as
well as entry-level designers like Geoffrey Beene, to embrace

new approaches. Miniskirts and other fashions highlighted young,
fit bodies with bright colors and bold patterns. Whereas earlier
styles relied upon body-molding undergarments for their shape,
textile innovations like vinyl, polyester, knits, and even paper made
ultra-streamlined silhouettes possible. Also influencing the look
of fashion was the “British invasion” launched by The Beatles’
1964 visit to New York, with designer Mary Quant, models such
as Jean Shrimpton and Twiggy, and hairstylists like Vidal Sassoon
adding a hip, “Mod” accent to the city’s homegrown talent.

The era’s youthful focus and British influence also extended to
retailing and spurred a new concept: the boutique. Spearheaded
by Paraphernalia on Manhattan's Upper East Side in 1965,
boutiques fused fashion, music, and late-night partying to draw
a mash-up of social types, including artist-celebrities such as
Andy Warhol.













