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lnv_e nting Your Rhetorical Ana lysis’s
Content

When preparing to write 4
read the text you are ana
cial note of any places whe
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rhetorical analysis, the first thing you need (o doj |
ing. Read through it at least a couple of times, taki Y |

AT

re the author seems to make important points ¢, o |
misses a - ity to do s pﬂfhap;
nisses an opportunity to do so, 3

Inquiring: Highlight Uses of Proofs

Now, do some analysis. When looking closely at the text, you will notice that gy,
tend to use three kinds of proofs to persuade you:
Reasoning (logos): appealing to readers’ common sense, beliefs, or valyes
Credibility (ethos): using the reputation, experience, and values of the authyy
Oran expert to support claims

ans often use the ancient Greek terms logos, ethos, and pathos 1o discyg
€ kinds of proofs, so we have used them here. Let’s look at these concep

i
- Greek meam.%
inglish word, logic, but lngs
s also involves appealing to some.
demonstrate a point. Here are some
e the beliefs and opinions of others:
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yighlight places in the text where the author is usi ; :
credibility t0 prove a point: or is using his or her authority or

personal experience: “I have experienced X, so I know it’s true and Y is not”
personal credentials: “I have a degree in 72" or “1 . :
\now about the subject of X am the director of Y, s0 1

Good moral character: “[ have always done the right thing for the right rea-
sons, so you should believe me when I say that X is the best path to follow.”
Appeal tg-.expe_rt:: “According to Z, who is an expert on this topic, X is true
and Y is not true. :
;identifica't'jipﬂ. wrth the readers: “You and I come from similar backgrounds
and we have similar values; therefore, you would likely agree with me that X
is true and Y is not” :

Admission of limitations: “I may not know much about Z, but I do know that
X is true and Y is not.’

Expression of good will: “T want what is best for you, so I am recommending
X as the best path to follow.”

Use .qf sinsider” language: Using special terminology or referring to infor-
mation that only insiders would understand.

~ When you are searching for ethos-related proofs, look carefully for places where
the author is trying to use his or her character or experience to sway readers’ opinions.

s Pathos: Highlighting Uses of Emotion. Finally, look for places where the author is

athes, or emotions, to influence readers. The psychologist Robert

there are eight basic emotions: joy, acceptance, fear, surprise, sad-
‘and anticipation. As you analyze the text, highlight places where
these basic emotions to persuade readers.

“By agreeing with us, you will gain trust, time, money, love,
yutation, comfort, popularity, health, beauty, or convenience.”
yment: “If you do things our way, you will experience joy,
fun, surprises, enjoyment, pleasure, leisure, or freedom.”

f you don't do things this way, you risk losing time, money,
edom, reputation, popularity, health, or beauty.”

. don’t do things this way, you may feel pain, sadness,
niliation, embarrassment, loneliness, regret, shame,

« “You should be angry or disgusted because
ne else.”
hat you might find are annoyance, awe, calmness,

tment, embarrassment, envy, frustration, glad-
humility, impatience, inspiration, jealousy, joy,



FIGURE 9.1 Advertising
and Emotions

Advertising relies heavily on
pathos arguments, because
there isn't much time available
to persuade a customer to by
something.




the textin a 593’3'1_?1 way to fjlt the audience? Was the author or organization that pub-
lished the text trying to achieve particular goals or make a statement of some kind?

Empirical Sources. In person or through e-mail, you might interview an expert
who knows something about the author or the context of the text you are analyzing.
An expert can help you gain a deeper understanding of the issues and people involved
in the text. You might also show the text to others and note their reactions to it. You
can use surveys or informal focus groups to see how people respond to the text.

Organizing and Drafting Your Rhetorical
Analysis

At this point, you should be ready to start drafting your rhetorical analysis. As men- [ 9.2
tioned earlier, thetorical analyses can follow a variety of organizational patterns, but draf
those shown on page 137 are good models to follow. You can modify these patterns ol
where necessary as you draft your ideas.

Keep in mind that you don't actually need to use rhetorical terms, such as logos,
ethos, and pathos, in your rhetorical analysis, especially if your readers don’t know
what these terms mean. Instead, you can use words like “reasoning,’ “credibility,” and
“smotion,” which will be more familiar to your readers.

The Introduction

Usually, the introduction to a rhetorical analysis is somewhat brief. In this part of
your analysis, you want to make some or all of these moves:

' e Subject of Your Analysis and Offer Background Information. Clearly
u are analyzing and provide some historical or other background infor-
familiarize your readers with it.

e of Your Analysis. Explain that the purpose of your analysis is to
or not your subject was effective or persuasive.

nt or Thesis Statement. Rhetorical analyses are usually used
so they often include a clear main point or thesis statement in
. are examples of a weak thesis statement and a stronger one:

nts for Buffalo Wild Wings are effective because they are funny.
ings’ “The Official Hangout of March Madness” campaign

' rously shows that B-Dubs is a place where funny,
al things happen to the young people who are there.

Text. Tell readers why your subject’s rhetorical strate-
ying attention to. |

ical Concepts
uld define and explain the rhetorical concepts you are

you are using logos, ethos, and pathos, you need to



students, telhmg them that they need to have extra energy to get through their hectic
days. One of its recent advertising campaigns, which is called “Red Bull Gives You
Wings,” began in 2005 with simple hand-drawn movies like the one shown in Fig. 1.
In this advertisement, a bird relieves himself on a man who looks a lot like
a professor. ’The man then drinks a can of Red Bull and sprouts wings. He flies
above the bird, pulls down his pants, and proceeds to return the favor (offscreen,
thankfully). The viewer hears the bird screech in horror as an image of a can of
Red Bull fills the screen, but we can all imagine what happened.
During the span of the 30-second advertisement, the man transforms from being
a seemingly helpless victim to a superheroic figure who can take vengeance on the
bird. Drinking Red Bull is shown to be the way he gains this new power.

The length of your summary depends on your readers. If they are already familiar
with the text you are analyzing, your summary should be brief. You don’t want to bore
your readers by telling them something they already know. If, however, they are not
familiar with the text, your summary should be longer and more detailed.

Analysis of the Text

Now it is time to analyze the text for your readers. Essentially, you are going to interpret the
text for them, using the rhetorical concepts you defined earlier in the rhetorical analysis.
There are two main ways to organize this section:

 You can follow the organization of the text you are analyzing, starting from the
beginning and working to the end of the text. Apply the rhetorical concepts to
ach major section of the text.

‘can discuss the text through each rhetorical concept separately. For instance,
are analyzing the uses of logos, ethos, and pathos in a text, you would sepa-
discuss the text’s use of each kind of proof.

here is a discussion of pathos in the Red Bull advertisement:

'Emotion to Sell Red Bull

 advertising aimed at young people, the Red Bull advertisement uses
to bring home its argument. In this advertisement, the use of humor is
message its emotional punch.
pea?l& feel like the professor in this advertisement, because
they are ultimately powerless in society. So whe_n someone
, young people usually assume they need to just take it.
| Bull advertisement shows the bird relieving itself on the
ter. In most situations, the man would simply need to suffer
heh,aSa secret weapon, Red Bull. He drinks a can, sprouts

kes revenge on the bird.

1 ths i \gs in young peoples’ lives that humiliate
that they cannot fix, The professor-like man, though not

1ts can relate to, because he is still in the educational






