Assignment Question: Outline and explain the concept of internal marketing and why it is important is services products.  How would you introduce an effective internal marketing programme to an organization?
Source

Kotler, P. & Keller, K.L., (2012), Marketing Management, 14th Edition, Pearson Education
	No.
	Learning Outcomes
	Assessment Criteria

	1
	Be able to synthesise knowledge and understanding of the concepts and tools of Strategic Marketing Planning & Marketing Management.
	Define and evaluate the main areas of Strategic Marketing Planning & Marketing Management Outline and critically appraise the Strategic Planning Process Outline and explain the major elements of a Strategic Marketing Plan Recall and explain Marketing management theories.

	2
	Be able to evaluate the concepts of Strategic Marketing Planning and Marketing Management.
	Critically analyse Strategic Marketing Planning & Marketing Management concepts and tools;
Elucidate on the causes of complex marketing problems and provide rational solutions;

Provide solutions to Strategic Marketing Planning & Marketing Management problems

	3
	Have developed a systematic approach to the application of relevant Strategic Marketing Planning and Marketing Management problems tools to a variety of situations
	Produce valid solutions to Strategic Marketing Planning & Marketing Management Problems;
Use a variety of sources of evidence to produce reasoned arguments & justified conclusions in response to theoretical and practical problems


Assignment Brief

*A report, not exceeding 2500 words(+/-10%), submitted through “Turnitin”.  All written work must be references using the Harvard System. (at least 25 references)

Introduction

According to Kotler & Keller (2012) internal marketing requires that everyone within the organisation buys into the concepts and goals of marketing and engages in choosing, providing, and communicating customer value.  The authors further add that a company can have an excellent marketing department –yet fail at marketing
	Structure
	

	Introduction
	To what you are going to write about…..

	Main Body
	· Explain what is meant by Internal marketing

· Discuss why it has become more important in recent years (Discuss why it is important in services)

· State how you would introduce (implement) it 

	Conclusion
	

	Bibliography
	Harvard Style


