ASSIGNMENT REQUIREMENTS
Unit 7 Assignment 1
Program: Business Administration. 
Specialty: (ITM) Information Technology Management 

Qualitative Research Appraisal:
THIS ASSIGNMENT IS FICTIONAL. Please read this Requirements document entirely:
By successfully completing this assignment, you will demonstrate your proficiency in the following course competencies and assessment criteria. 
REVIEW THE SAMPLE QUALITATIVE RESEARCH PROPOSAL. (Attached). 
Refer to Q &Q Comparing Research Designs (Attached), to choose the proper research methodology accepted by the DBA Program.
· Competency 1: Apply the critical concepts and principles of applied business research.
. Assess the alignment of an author's research elements with a stated research management dilemma requiring a researched response.
· Competency 6: Research acceptable methodological approaches that support stated business problems, research purposes, and research questions.
. Analyze the author's qualitative research purpose, research question (or questions), and ethical processes.
· Competency 8: Analyze requirements of ethical research.
. Write in standard American English appropriate for audience using correct grammar and current APA format.
[bookmark: _GoBack]Assignment Instructions
Review the Sample Qualitative Research Proposal document provided in the Resources. Analyze its elements to develop an APA-formatted paper of no more than 750 words (word count excluding title and reference pages) that demonstrates your understanding of the study's content. Address the following in your paper:
· Analyze the author's envisioned research purpose, research question (or questions), data sources, and ethical processes. 
Suggested improvements to the research question(s) with a REAL Reference Source
· Assess the alignment of those elements (research process, research question [or questions], data sources, and ethical processes) with the stated research management dilemma articulated as an applied business problem requiring a researched response. Suggested improvements to the research question(s) with a REAL Reference Source 
For the purposes of this assignment only, assume the following:
· All information is fictional. Any similarities to persons, studies, articles, journals, books, or organizations is unintentional and totally coincidental. Suggested improvements to the research question(s) with a REAL Reference Source
· All sources cited are fictional and do not represent real facts, figures, studies, or opinions.
· All sources should be assumed to be from peer-reviewed, scholarly journals.
Refer to the Qualitative Research Appraisal Scoring Guide to ensure you meet the grading criteria.
Additional Requirements:
To achieve a successful experience and outcome, you are expected to meet the following requirements:
Written Communication: Written communication is free of errors that detract from the overall message, follows standard American English usage, and uses language appropriate for the intended business and scholarly doctoral audiences.
· APA Formatting: Paper, references, and citations are formatted according to current APA style and formatting guidelines.
· Length: 750 words, double-spaced. Submissions including a paper for each article will not be accepted for grading purposes.
· Font and Font Size: Times New Roman, 12-point.
· Due Date: Wednesday by midnight (Central time zone).
· Submission Instructions: Attach document in Microsoft Word format and upload to this assignment area. In the Submission text box, enter any brief questions or comments related to your completed assignment.
For writing assistance, refer to the Writing Center, linked in the Resources.
Note: Your instructor may also use the Writing Feedback Tool to provide feedback on your writing. In the tool, click on the linked resources for helpful writing information. 
Readers Report: TurnItIn or Similar is necessary.
Scoring Guide: Compare and follow the Scoring Guide in order to cover all expectations.
 (End of Assignment Requirements)

Unit 7
Qualitative Research: An Overview

Introduction
Qualitative research includes an array of interpretive techniques that seek to describe, decode, translate, and otherwise come to terms with the meaning, not the frequency, of certain occurring phenomena in the social world. Qualitative research methodologies differ from quantitative methodologies based on the focus of the research, its purpose, research design (including participant participation), methods of data analysis, level of insights and meaning extracted, research sponsor involvement, speed of the research, and security, along with data source, type, and preparation. Qualitative research is designed to tell the researcher how (process) and why (meaning) things happen.
Course Competencies Met in This Unit
· Competency 1: Apply the critical concepts and principles of applied business research.
· Competency 6: Research acceptable methodological approaches that support stated business problems, research purposes, and research questions.
· Competency 8: Analyze requirements of ethical research.
Objectives
To successfully complete this learning unit, you will be expected to:
1. Describe common sources of data and the process associated with accessing sources. 
2. Describe sampling methods commonly used in both quantitative and qualitative research and how these relate to the external validity and generalizability of a study. 
3. Evaluate different sources of data. 
Studies
Readings
Use your Business Research Methods textbook to read the following:
Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods. In D. R. Cooper, & P. S. Schindler, Business Research Methods (12th. ed., pp. 142–169.). New York, New York, United States of America: McGraw-Hill/Irwin. Retrieved May 17, 2017
Chapter 7, "Qualitative Research," pages 142–169.
Multimedia
· Click Resources Toolbox to access resources that provide links, information, and tools useful for DBA learners. The Toolbox is provided in every unit of this course.
Supplemental Resources
Refer to the Publication Manual of the American Psychological Association to format and style your submissions in this course.
Optional Readings
You may wish to obtain the following books:
· Alvesson, M., & Sandberg, J. (2013). Constructing research questions: Doing interesting research. Thousand Oaks, CA: Sage.
· Christensen, L., Johnson, R., & Turner, L. (2014). Research methods, design and analysis (12th ed.). Upper Saddle River, NJ: Pearson Education.
· Creswell, J. (2012). Research design: Qualitative, quantitative, and mixed methods approaches (3rd ed.). Thousand Oaks, CA: Sage.
· Marshall, C., & Rossman, G. (2015). Designing qualitative research (6th ed.). Thousand Oaks, CA: Sage.
· Moustakas, C. (1994). Phenomenological research methods. Thousand Oaks, CA: Sage.
· Saldana, J. (2016). The coding manual for qualitative researchers (3rd ed.). Thousand Oaks, CA: Sage.
· Shapiro, J., & Bentz, V. (1998). Mindful inquiry in social research. Thousand Oaks, CA: Sage.
· Silverman, D. (2015). Interpreting qualitative data: Methods for analyzing talk, text, and interaction (5th ed.). Thousand Oaks, CA: Sage.
· Swanson, R., & Holton II, E. (Eds.). (2009). Research in organizations: Foundations and methods of inquiry. San Francisco, CA: Berrett-Koehler.
· Weiss, R. (1994). Learning from strangers. New York, NY: The Free Press.
· Yin, R. K. (2013). Case study research: Design and methods. Thousand Oaks, CA: Sage.
Optional Resources
You may wish to access the following resources:
· Refer to the Importance of Methodology PowerPoint to consider methodology before you develop your research plan.
· Refer to the "Qualitative Validity" Web page to explore how Trochim articulates qualitative methodology.
· Refer to the Qualitative Research Problems, Opportunities, and Research Questions PowerPoint to read about the qualitative methodological approach.
· Refer to the Five Acceptable Approaches to Qualitative Inquiry document to learn more about the five acceptable approaches to qualitative inquiry.
· Refer to the Office for Human Research Protections (OHRP) Web site.
 
