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Introduction
Tourism interconnects different social, cultural and geographical regions. Emerging issues in the contemporary tourism industry highlight its continued growth and expansion around the globe. Security, environmental awareness and technology are some of the factors impacting on tourism on the global scale (Pongsathornwiwat, Huynh & Jeenanunta 2017). Understanding and addressing the emerging issues will result in positive contribution to the global tourism industry. 
Security
The level of security in selected destinations is closely associated with its success in global tourism. Crime levels and political stability influence on the level of success for global tourism (Liu & Pratt 2017). Terrorism is one of the major security issues in the contemporary market and hinders effective growth of the tourism sector. Areas prone to cases of insecurity are identified on global platforms and are listed as unsafe for international and local tourists. Competing destinations can cite the occurrence of insecurity in selected destinations for marketing themselves as an alternative and preferred tourism destinations (	 & Gössling 2015). Improvement of tourism at the global level could translate to improvement of security in the given destinations. As the threat of insecurity spreads around the globe different countries find the need for working together towards building safe destinations. Hence, insecurity is no longer considered an aspect for completion but a threat to tourism activities across the globe. Lacking cooperation between countries and societies on the promotion of security could prove detrimental in efforts aimed at improvement of global tourism. 
(Brondoni 2017) highlights the importance of security, noting that security and security-related issues have grown in complexity in the contemporary setting. The author identified tourism security as one of the priorities in security management for the contemporary tourism industry. Radović and Arabsca (2016) note that, the promotion of security for tourism calls for collaborative efforts at the local, national and international organization in tourism. Partnerships between different nations will enhance the level of security and increase mutual benefits in the identified tourism destinations (United Nations World Tourism Organization [UNWTO] 2018). Thus, the level of security in tourism destinations around the globe has strong influence over the success of the contemporary global tourism sector. 
Environmental Impact
[bookmark: _GoBack]The socio-cultural and natural environment also has an impact on the performance and success of global tourism. The lives of individuals and state of the natural environment are intertwined with tourism at the global level. Tourists introduce unique social and cultural lifestyles in the host destinations (Carneiro, Eusébio & Caldeira 2018). The natural resources as used for attraction and accommodation purposes are also depleted in the course of use. Awareness of the impact of tourism on the environment is connected to the continued changes in tourism preferences among international tourists. Tourists in the contemporary setting are environmentally-conscious and make choice of destinations with the lowest level of negative impact on the environment. In addition, tourism activities are geared toward improvement of the social and cultural wealth associated with the host destinations. The latter approach is differentiated from the promotion of global tourism at the expense of local resources and socio-cultural lifestyle. 
Tour operators and agencies are driven towards customization of their offerings to meet the needs of environment-sensitive tourists. Tourism destinations with little to no regard for the socio-cultural and natural environment have fewer tourists compared to alternatives that are focused on environmental conservation. Further, protection of the environment in one geographical location is associated with improvement of in environment conditions of other geographical locations (Gössling & Peeters 2015). The interconnected nature of the global community and tourism industry makes environmental awareness one of the influential factors in the international tourism market. 
Technological Advancements
Moreover, the focus on global tourism highlights the growth of technology and its impact on the industry. Technology as used in the global tourism sector facilitates business to business and business to customer transactions. Technology powers operations and interactions in the majority of business sectors directly and indirectly attached to global tourism (Xiang, Magnini & Fesenmaier 2015). Airline companies, hotels and attraction sites make use of technological platforms for enhancement of customer reach and engagement. The consideration of technological use in global tourism also increased independence of customers in their choice of tourism destinations. The example of popularity associated with online tourism review websites highlights the importance of technology in the promotion of global tourism. The sharing of information and knowledge regarding destinations has increased the customers’ bargaining power insofar as the use of technology is concerned (Gomezelj 2016). Tourism entities involved in global tourism and that make use of technology have higher levels of success compared to participants lacking the adoption of technology (Xiang, Magnini & Fesenmaier 2015). The contemporary tourism setting makes effective use for marketing and promotion of new and existing tourism destinations to target customers. The increase in opportunities is also matched with an improvement in regulation of the global tourism industry. Regulation firms with technological tools for evaluation and monitoring safeguard customers’ interests and help them make better and informed decisions on in the course of tourism activities. 
Thus, the place of technology as an influential force in global tourism is beneficial to both businesses and the customers. Current tourism trends are subject to advancements in technology (Gomezelj 2016). The future improvement and success of the tourism sector is also dependent on continued adoption and use of technology and the associated innovations. Future performance of businesses in global tourism will focus on refined attention on the customers’ needs. The customers will also have increased options they can choose from with the guarantee of increased value for their investment. Thus, technology is an integral component of global tourism and sets the stage for improvements in services delivery to the targeted markets. 
Conclusion
Security, technology and the environment are some of the major aspects influencing global tourism in the contemporary setting. The identified factors impact on contemporary tourism practices and could potentially shape tourism trends for the future. The identification of the world as a ‘global village’ in terms of tourism has set the stage for further developments and improvements in global tourism practice. 
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